DAFTAR PUSTAKA

Aaker, D. (2014). Building Strong Brands. Bumi Aksara.

Amalina, A. (2016). PENGARUH SOCIAL MEDIA MARKETING TERHADAP
BRAND LOYALTY DENGAN BRAND TRUST SEBAGAI VARIABEL
INTERVENING (STUDI PADA FOLLOWER TWITTER MIZONE
@MIZONEID) Annisa. Jurnal llmu Manajemen, 4, 1-12.

Andjarwati, A. L., & Chusniartiningsih, E. (2018). Pengaruh Kesadaran Merek
dan Citra Merek terhadap Loyalitas Pelanggan (Studi pada Pelanggan Teh
Pucuk Harum Wilayah Surabaya Utara). Jurnal Minds: Manajemen Ide Dan
Inspirasi, 5(2), 189. https://doi.org/10.24252/minds.v5i2.6736

Baron, R. M., & Kenny, D. A. (1986). The Moderator-Mediator Variable
Distinction in Social Psychological Research. Conceptual, Strategic, and
Statistical Considerations. Journal of Personality and Social Psychology,
51(6), 1173-1182.

Bilgin, Y. (2018). the Effect of Social Media Marketing Activities on Brand
Awareness, Brand Image and Brand Loyalty. Business & Management

Studies: An International Journal, 6(1).

Dedhy Pradana, S. H. (2017). Pengaruh Harga Kualitas Produk dan citra merek

Brand Image terhadap keputusan pembelian motor. Kinerja, 18.

Durianto, D., Sugiarto, & Sitinjak, T. (2017). Strategi Menaklukan Pasar Melalui

63



Riset Ekuitas dan Perilaku Merek. Gramedia Pustaka Utama.
Fandy Tjiptono. (2015). Strategi Pemasaran. In Andi.

Ghozali, 1., & Latan, H. (2012). Partial Least Square. Konsep, Teknik dan
Aplikasi SmartPLS 2.0. Badan Penerbit Universitas Diponegoro.

Godey, B., Manthiou, A., Pederzoli, D., Rokka, J., Aiello, G., Donvito, R., &
Singh, R. (2016a). Social media marketing efforts of luxury brands:
Influence on brand equity and consumer behavior. Journal of Business
Research, 69(12), 5833-5841. https://doi.org/10.1016/j.jbusres.2016.04.181

Godey, B., Manthiou, A., Pederzoli, D., Rokka, J., Aiello, G., Donvito, R., &
Singh, R. (2016b). Social media marketing efforts of luxury brands:
Influence on brand equity and consumer behavior. Journal of Business
Research, 69(12), 5833-5841.

Gunelius, & Susan. (2011). Minute Social Media Marketing.

Hair, Joseph F., Jr., William C. Black, Barry J. Babin, Rolph E. Anderson, R., &
Tatham, L. (2010). Multivariate Data Analysis (7th Editio). Pearson Prentice
Hall.

Hair, Joseph F., Jr., W. C., Black, B., J. Babin, R., E. Anderson, R., William, C.
J., Black, R. B., J, B., & Anderson, R. E. (2018). Multivariate Data Analysis
(Eighth). Annabel Ainscow.

Hannief, sutan muhammad, & Martini, E. (2018). PENGARUH SOCIAL
MEDIA MARKETING INSTAGRAM TERHADAP LOYALITAS MEREK
KONSUMEN WARUNK UPNORMAL. E-Proceeding of Management,
5(1), 377-390.

Hasan, A. (2014). Marketing dan Kasus-Kasus Pilihan. Center for Academic

Publishing Service.

Irawan, A. D., & Hadisumarto, A. D. (2020). The Effect of Social Media
Marketing Activities on Brand Trust, Brand Loyalty, and Brand Equity on

the Social Media Instagram. Jurnal Manajemen Dan Usahawan Indonesia °,

64



43(1), 44-58.
http://www.ijil.ui.ac.id/index.php/jmui/article/viewFile/12364/6 7546756

khanzul akhiar. (2020). Analisis Lingkungan Eksternal dan Internal Sebagai Dasar
Penentuan Strategi Bersaing Pada AZWA Parfume. Jurnal Manajemen &
Kewirausahaan, 5(1), 33-45.

Kotler, Philip, & Keller, kevin lane. (2016). Marketing Managemen. In 15th
Edition (Ed.), Pearson Education.

Kurniati, A. D., Farida, N., & Nurseto, S. (2015). Pengaruh Kesadaran Merek dan
Persepsi Kualitas terhadap Loyalitas merek melalui Kepercayaan Merek
sebagai Variabel Intervening pada Ponsel Nokia( Studi pada mahasiswa
Fakultas llmu Sosial dan llmu Politik Universitas Diponegoro ). Jurusan

Administrasi Bisnis, 1-9.

Mitra, M., & Saed, A. (2017). Pengaruh Persepsi Kualitas dan Kesadaran Merek
Terhadap Loyalitas Merek Dengan Citra Merek Sebagai Variabel Mediasi
Pada Pengguna Lampu Led Hannochs di Banda Aceh. Jurnal Ilmiah

Mahasiswa Ekonomi Manajemen, 3(2), 96-110.

Oktaviasari, Suharno, H., & Kulsum, U. (2020). Pengaruh Identitas Merek, Citra
Merek, Dan Kepercayaan Merek Terhadap Loyalitas Merek Pada Rumah
Makan Waroeng Spesial Sambal “Waroeng Ss” Cabang Pasar Lama Kota
Tangerang. Ekonomi Bisnis, 24(2), 40-48.
https://doi.org/10.33592/jeb.v24i2.523

Qiutong, M., & Rahman, M. J. (2019). the Impact of Cosmetics Industry Social
Media Marketing on Brand Loyalty: Evidence From Chinese College
Students. Academy of Marketing Studies Journal, 23(2), 1-15.

Rahmatulloh, R., Yasri, Y., & Abror, A. (2019). The Influence of Brand Image
and Perceived Quality on Brand Loyalty with Brand Trust as Mediator in PT
Bank Syariah Mandiri. Advances in Economics, Business and Management

Research, 64.

Ritmaratri Yola Vernadila, & Realize. (2020). Pengaruh Citra Merek Dan

65



Persepsi Kualitas Terhadap Loyalitas Merek. Manajemen Bisnis, 5(2), 633—
646. https://doi.org/10.22219/jmb.v6i2.5541

Sasmita, J., & Mohd Suki, N. (2015). Young consumers’ insights on brand equity:
Effects of brand association, brand loyalty, brand awareness, and brand
image. International Journal of Retail and Distribution Management, 43(3),
276-292. https://doi.org/10.1108/IJRDM-02-2014-0024

Schiffman, I.G. dan Kanuk, L. L. (2013). Schiffman, I.G. dan Kanuk, Leslie L.
2013. Consumer Behavior. 8th edition. New Jersey: Prentice Hall. In

Prentice Hall.

Sekaran, U., & Bougie, R. (2016). Research Methods for Business. John Wiley &
Ons Ltd.

Seo, E. J., & Park, J. W. (2018). A study on the effects of social media marketing
activities on brand equity and customer response in the airline industry.
Journal of Air Transport Management, 66(August 2017), 36-41.
https://doi.org/10.1016/j.jairtraman.2017.09.014

Simamora, H. (2015). Manajemen Sumber Daya Manusia.
sudaryono. (2015). pengantar bisnis.

Sudaryono. (2016). Manajemen Pemasaran Teori dan Implementasi. Manajemen

Pemasaran.
sugiyono. (2017). penelitian kuantitatif, kualitatif dan R&D.

Taufandra, M., & Rahanatha, I. G. B. (2018). Pengaruh Citra Merek Dan Persepsi
Kualitas Terhadap Loyalitas Merek. Manajemen Bisnis, 6(2), 3342-3356.
https://doi.org/10.22219/jmb.v6i2.5541

Tingkir, C. F. (2014). Pengaruh Identitas Merek Terhadap Loyalitas Merek
Melalui Citra Merek Dan Kepercayaan Merek Toyota. Jurnal Manajemen
Pemasaran, 8(2), 62—69. https://doi.org/10.9744/pemasaran.8.2.62-69

66



