
76

Daftar Pustaka

Farida, Ida, Achmad Tarmizi, and Yogi November. “ANALISIS PENGARUH BAURAN

PEMASARAN 7P TERHADAP KEPUASAN PELANGGAN RESPONDEN GOJEK

ONLINE.” Riset Pemasaran Manjaemen dan Bisnis 1, no. 1 (2016): 31–40.

https://jrmb.ejournal-feuniat.net/index.php/JRMB/article/view/8/4.

Fatihudin, Didin, and Anang Firmansyah. Pemasaran Jasa (Strategi, Mengukur Kepuasan,

Dan Loyalitas Pelanggan). Edited by Amira Dzatin Nabila. Deepublish Publisher. Vol.

53. Yogyakarta: Deepublish Publisher All Right Reserved, 2019. www.deepublish.co.id

www.penerbitdeepublish.com.

Kotler, Philip, and Kevin Lane Keller. Marketing Management. Edited by Stephanie Wall.

Global Edition. 15th ed. Vol. 22. Pearson, 2016. www.pearsonglobaleditions.com.

Putri, Dr. Budi Rahayu Tanama. “Manajemen Pemasaran Modern.” Liberty, Yogyakarta.

(2017): 136.

https://simdos.unud.ac.id/uploads/file_pendidikan_1_dir/b58765ed9f677b462ec1390882

13ec99.pdf.

Agustiana Vidyastuti, H. “Analysis of Services Marketing Mix and Competitive Advantage

and Its Effect on Customer Loyalty (Survey on Customer Go-Jek in Bandung).” The

2018 International Conference of Organizational Innovation 3, no. 10 (2018): 1113–

1120.https://www.researchgate.net/publication/328969206_Analysis_of_Services_Mark

eting_Mix_and_Competitive_Advantage_and_Its_Effect_on_Customer_Loyalty_Survey

_on_Customer_Go-Jek_in_Bandung.

Ahyar, Hardani, Universitas Sebelas Maret, Helmina Andriani, Dhika Juliana Sukmana,

Universitas Gadjah Mada, M.Si. Hardani, S.Pd., Grad. Cert. Biotech Nur Hikmatul

Auliya, et al. Buku Metode Penelitian Kualitatif & Kuantitatif. Edited by AK Husnu

Abadi, A.Md. Cetakan Pe. Yogyakarta: CV. Pustaka Ilmu Group Yogyakarta, 2020.

https://www.pustakailmu.co.id.

Antasari, Rr Rina. ANALISIS RESPONDENAN BENCHMARKING UNTUK PENINGKATAN

MUTU KEUNGULAN BERSAING ANTARA RUMAH JURNAL DI LINGKUAN



77

PERGURUANTINGGI KEAGAMAAN ISLAM NEGRI (PTKIN). Vol. 1. Depok: PT

RAJA GRAFINDO PERSADA, 2021. http://repository.radenfatah.ac.id/7936/1/analisis

respondenan bechmarking.pdf.

Azizah, Nur, Rezki Pratami, Afrit Wira Buana, and Lusyane Margaretha. “Strategi

Pemasaran Iklan Go-Jek Versi Cendikiawan Untuk Meningkatkan Responden Aplikasi

Gojek.” JURNAL LONTAR 8, no. 1 (2020): COPYRIGHT@LONTAR2020. https://e-

jurnal.lppmunsera.org/index.php/LONTAR/article/download/2028/1335.

Kotler, Philip, and Gary Armstrong. Principles of Marketing. Edited by Linda Albelli.

Pearson. 17th ed. Boston, Columbus, Indianapolis, New York, San Francisco,

Amsterdam, Cape Town, Dubai, London, Madrid, Milan, Munich, Paris, Montréal,

Toronto, Delhi, Mexico City, São Paulo, Sydney, Hong Kong, Seoul, Singapore, Taipei,

Tokyo.: Pearson, 2018. www.pearsonglobaleditions.com.

Octaviani, Rika, and Yunia Wardi. “The Effect of Service Quality, Price, and Brand Image

on the Decision of Using Go-Jek Online Transportation in Padang.” Advances in

Economics, Business and Management Research 124 (2019): 893–902.

http://creativecommons.org/licenses/by-nc/4.0/. 893.

Prananda, Novieta Indah, Benjamin YinFah Chan, Li Chen Lim, and Wai Chuen Poon. “Go-

Jek Company : Go-Jek’s Rise to Dominating Indonesian’s Markets and Southeast

Asean.” TEST Engineering and Management 82 (n.d.): 735–743.

https://www.researchgate.net/profile/Wai_Chuen_Poon/publication/340779357_GoJek_

Company_GoJek’s_Rise_to_Dominating_Indonesian's_Markets_and_Southeast_Asean/

links/5e9 898292851c2f52b2e170/Go-Jek-Company-Go-Jeks-Rise-to-Dominating-

Indonesians-Markets-and-So.

Putri, Dr. Budi Rahayu Tanama. “Manajemen Pemasaran Modern.” Liberty, Yogyakarta.

(2017): 136.

https://simdos.unud.ac.id/uploads/file_pendidikan_1_dir/b58765ed9f677b462ec1390882

13ec99.pdf.

Riska Suci Ramdhani, Ida yanti Nursyamsi, Andi Reni. “THE EFFECT OF SERVICE

QUALITY AND MARKETING MIX ON CUSTOMER SATISFACTION AND



78

LOYALTY IN GRAB APPLICATION SERVICE USERS IN MAKASSAR.” Global

Scientific journals 8, no. 2 (2020): 5742–5747. www.globalscientificjournal.com.

Rizal, Moch. “ANALISIS STRATEGI PEMASARAN GO-JEK INDONESIA PASCA

KELUARNYA UBER DARI PASAR TRANSPORTASI DARING INDONESIA.”

JURNAL EKOBIS: EKONOMI, BISNIS & MANAJEMEN 8, no. 2 (2018): 91–101.

https://www.researchgate.net/publication/340623228_ANALISIS_STRATEGI_PEMAS

ARAN_GO-

JEK_INDONESIA_PASCA_KELUARNYA_UBER_DARI_PASAR_TRANSPORTAS

I_DARING_INDONESIA.

Salmah, Herdiyana. “ANALISIS MARKET SEGMENTATION, TARGETING, DAN

POSITIONING TRANSPORTASI ONLINE GRAB DI KOTA BOGOR (STUDI

KASUS PADA MAHASISWA UNIVERSITAS PAKUAN).” JIMFE (Jurnal Ilmiah

Manajemen Fakultas Ekonomi) 4, no. 2 (2018): 81–96.

https://journal.unpak.ac.id/index.php/jimfe.

Sari, Fitri Mudia, Rahmad Fadhillah, Asih Yuhesty, Siti Hariksa, Iva Agustina Sari, and Irene

Simanungkalit. “Public Transportation Users Segmentation Using CHAID Method.” 2nd

International Conference on Mathematics and Mathematics Education 2018 (ICM2E

2018) 285 (2018): 29–33.

Solomon, Michael R. Consumer Behavior (Buying, Having, and Being). Edited by Stephanie

Wall. Twelfth Ed. Boston, Columbus, Indianapolis, New York, San Francisco,

Amsterdam, Cape Town, Dubai, London, Madrid, Milan, Munich, Paris, Montréal,

Toronto, Delhi, Mexico City, São Paulo, Sydney, Hong Kong, Seoul, Singapore, Taipei,

Tokyo.: Pearson, 2018. www.pearsonglobaleditions.com.

Widjaya, Pieter Gunawan. “Analisis Segmenting, Targeting, Positioning Dan Marketing Mix

Pada PT. Murni Jaya.” Agora 5, no. 1 (2017): 12.

http://publication.petra.ac.id/index.php/manajemen-bisnis/article/view/5307/4889.

Wijaya, Hari, and Hani Sirine. “Strategi Segmenting, Targeting, Positioning Serta Strategi

Harga Pada Perusahaan Kecap Blekok Di Cilacap.” AJIE - Asian Journal of Innovation



79

and Entrepreneurship 1, no. 3 (2016): 175–190.

https://journal.uii.ac.id/index.php/ajie/article/download/6996/6150.

Yuliantari, Kartika. “SWOT Dalam Menentukan Strategi Pemasaran Pada PT. Gojek

Indonesia.” Jakarta: Program Studi Manajemen AdministrasiAkademi Sekretari dan

Manajemen BSI, 2017.

https://ejournal.bsi.ac.id/ejurnal/index.php/widyacipta/article/view/1643/1527.

Yunus, Eddy. “Buku Manejemen Strategi,” 2016.

Limakrisna, Nandan., Togi Parulian Purba. 2017. Manajemen Pemasaran Teori dan Aplikasi

dalam Bisnis Edisi 2. Jakarta: Mitra Wacana Media

Badan Pusat Statistik Kab Langkat. “Profil Kabupaten.” Profil Kabupaten Langkat (2016):

144. http://ciptakarya.pu.go.id/profil/profil/barat/sumbar/padang.pdf.

https://www.cariduit.id/2020/05/inilah-perbedaan-maxim-grab-dan-gojek.html

https://id.wikipedia.org/wiki/Kota_Padang

https://www.cnbcindonesia.com/tech/20200129103042-37-133536/terancam-diblokir-

maxim-samakan-tarif-dengan-grab-gojek

https://finance.detik.com/berita-ekonomi-bisnis/d-4877452/akhirnya-tarif-ojol-maxim-naik/2

https://www.gojeker.com/cara-pesan-maxim-motor/

https://taximaxim.com/id/term/regulations/

https://id.taximaxim.com/id-ID/term/policy-driver/?city=7113-Padang&referrer=self

https://www.infojek.com/cara-daftar-maxim-ojek-online/

https://www.infojek.com/bonus-driver-maxim/


