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ABSTRACT 

Based on the analysis and discussion of the Effect of Service Quality (X1), Brand 

Image (X2) on Customer Satisfaction (Y) with Stay Experience (Z)_as an 

Intervening variable, the conclusions are as follows There is a significant effect of 

Service Quality on the Experience of Staying at the Ibis Padang Hotel There is a 

significant effect of Brand Image on the Experience of Staying at the Ibis Padang 

Hotel There is no significant effect of Service Quality on Customer Satisfaction at 

the Ibis Padang Hotel There is a significant influence of Brand Image on 

Customer Satisfaction at the Ibis Padang Hotel Stay on Customer Satisfaction at 

Ibis Padang Hotel There is a significant effect of Service Quality on Customer 

Satisfaction with Stay Experience as an Intervening Variable at Ibis Padang Hotel. 

Based on the Coefficient of Determination of the Service Quality variable (X1), 

Brand Image (X2) on Customer Satisfaction (Y) with Stay Experience (Z)_as an 

Intervening variable of 95% and the remaining 5% is 
influenced by other variables not examined in this study. This research is limited 

by the intervening variable, namely the Stay Experience, so that in future studies 

other variables can be added besides customer satisfaction to be used as 

intervening variables.  
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