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ABSTRAK 

Perkembangan teknologi yang pesat ikut memengaruhi strategi promosi perusahaan, 

termasuk di sektor properti. PT. Samitra Mulia Mandiri sebagai perusahaan developer 

perumahan di Kota Padang menghadapi kendala kurangnya informasi dan minimnya 

penggunaan media company profile modern yang efektif. Oleh karena itu, penelitian 

ini bertujuan merancang sebuah video company profile yang efektif dan efisien untuk 

memperkenalkan PT. Samitra Mulia Mandiri kepada masyarakat luas, calon klien, 

investor, dan mitra bisnis. Metode penelitian menggunakan observasi, wawancara, 

studi literatur, dan analisis data dengan pendekatan 5W1H, diiringi penerapan prinsip 

desain komunikasi visual yang meliputi pemilihan warna, tipografi, tata letak, serta 

elemen audio visual yang menarik. Hasil rancangan berupa video berdurasi 3 menit 5 

detik yang mampu menyampaikan nilai, visi, misi, dan layanan PT. Samitra Mulia 

Mandiri secara profesional, serta dilengkapi media pendukung seperti poster, 

spanduk, brosur, dan kartu nama untuk memperkuat promosi. Video company profile 

ini diharapkan menjadi alat promosi yang dapat meningkatkan daya tarik dan 

kepercayaan masyarakat terhadap PT. Samitra Mulia Mandiri, sekaligus 

meningkatkan daya saing perusahaan dalam industri properti di Sumatera Barat. 

Kata Kunci :Desain Komunikasi Visual, Company Profile, PT. 

Samitra Mulia Mandiri, Media Audio visual 
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ABSTRACT 

 

The rapid development of technology has significantly influenced company promotion 

strategies, including in the property sector. PT. Samitra Mulia Mandiri, a housing 

developer company based in Padang City, faces challenges due to limited 

information and insufficient use of modern and effective company profile media. 

Therefore, this study aims to design an effective and efficient company profile video 

to introduce PT. Samitra Mulia Mandiri to the wider community, potential clients, 

investors, and business partners. The research methods used include observation, 

interviews, literature studies, and data analysis with the 5W1H approach, 

accompanied by the application of visual communication design principles such as 

color selection, typography, layout, and attractive audiovisual elements. The final 

product is a 3-minute and 5-second video that successfully communicates the values, 

vision, mission, and services of PT. Samitra Mulia Mandiri professionally, and is 

supported by other promotional media such as posters, banners, brochures, and 

business cards. This company profile video is expected to become a promotional tool 

that increases the attractiveness and public trust in PT. Samitra Mulia Mandiri, while 

also enhancing the company’s competitiveness in the property industry in West 

Sumatra. 

Keywords : Visual Communitation Design, Company Profile, PT. 

Samitra Mulia Mandiri, Audio visual Media 
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