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ABSTRACT 

Indonesia, which is located on the Ring of Fire, has many volcanoes because it is the 
meeting place of three tectonic plates, namely the Eurasian, Indo-Australian, and 
Pacific Plates. Indonesia has 127 active volcanoes. This number is the largest in the 
world. In addition, Indonesia also ranks first with the highest number of fatalities. In 
Indonesia, one of the active volcanoes is Mount Talang. Mount Talang is a volcano 
located in Solok Regency, West Sumatra Province, Indonesia. Mount Talang is 
located about 9 km from the city of Arosuka, the capital of Solok Regency, and about 
40 km east of the city of Padang. The problem in this design is the ineffectiveness of 
the socialization carried out by the government, making the government, especially 
the BNBP, not reach all the people around Mount Talang. The purpose of designing 
a public service advertisement with 3D animation is expected to convey the 
socialization of the dangers of volcanic eruptions and become an attraction for the 
target audience and become a solution for the government so that the socialization 
runs effectively. The method used in designing Public Service Advertisements about 
Mount Talang disaster mitigation with 3D animation is 5W + 1H, this is done to 
obtain detailed, definite, and correct information from related institutions. The 
results of this design will be a new socialization media for the community around 
Mount Talang. 
 
Keywords: 3D Animation, Mount Talang, Public Service Advertisements, Natural 
Disaster Mitigation. 
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