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ABSTRAK 

Aren atau enau (Arrenga pinnata Merr) merupakan salah satu tanaman perkebunan 
jenis palma yang memiliki potensi nilai ekonomi yang tinggi dan dapat tumbuh subur 
di wilayah tropis seperti Indonesia meningkatnya permintaan pasar membuat 
beberapa perusaan membuka usaha gula aren salah satunya yaitu usaha gula aren 
Gelora Minangkabau, usaha ini beralamat di, Jl. Dusun Lingkungan, Andaleh Baruh 
Bukit, Kec. Sungayang, Kabupaten Tanah Datar, Sumatera Barat 27294 pemilik 
usaha gula aren gelora Minangkabau menyampaikan bahwa, media promosi yang 
dilakukan perusahaan selama ini belum sepenuhnya efektif, hal itu disebabkan 
bebrapa jenis media promosi tercetak seperti x-benner, iklan media masa jangkaunya 
hanya terbatas, sehingga efek pada pemasaran produk perusahaan belum terlalu baik. 
Sesuai dengan perkembangan teknologi saat ini, tidak dapat dipungkiri lagi kekuatan 
dari media promosi berupa video, karena video dapat menawarkan cara yang paling 
menarik untuk berpromosi.Konsep audio visual ini diharapkan dapat dijadikan media 
dalam memberikan visualisasi dan dapat menyampaikan maksud dan tujuan guna 
mempromosikan Produk Gula Aren Gelora Minangkabau melalui tahapan pra 
produksi, produksi, pasca produksi. 
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ABSTRACT 

Sugar palm or enau (Arrenga pinnata Merr) is a type of palm plantation crop which 
has the potential for high economic value and can thrive in tropical regions such as 
Indonesia. The increasing market demand has made several companies open palm 
sugar businesses, one of which is the Gelora Minangkabau palm sugar business, This 
business is located at, Jl. Environmental Hamlet, Andaleh Baruh Bukit, Kec. 
Sungayang, Tanah Datar Regency, West Sumatra 27294 owner of the Gelora 
Minangkabau palm sugar business said that the promotional media carried out by the 
company so far has not been completely effective, this is because several types of 
printed promotional media such as x-benner, mass media advertising have only a 
limited reach, so the effect on the marketing of the company's products has not been 
very good. In accordance with current technological developments, it cannot be denied 
the power of promotional media in the form of video, because video can offer the most 
interesting way to promote. It is hoped that this audio visual concept can be used as a 
medium to provide visualization and convey the aims and objectives of promoting 
powder products. Gelora Minangkabau palm sugar goes through pre-production, 
production and post-production stages. 
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